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ABSTRAKv
Pengaruh Persepsi Harga, Promosi, Pilihan Warna dan Ciri/Keistimewaan
Terhadap Keputusan Pembelian Sepeda Motor Merek Scoopy
Pada Zirang Honda Kudus
Oleh : HARIYANTO
Penelitian ini bertujuan untuk menguji persepsi harga, promosi, pilihan warna
dan ciri/keistimewaan terhadap keputusan pembelian sepeda motor Merek Scoopy
pada Zirang Honda Kudus baik secara parsial maupun berganda. Metode yang
digunakan dalam penelitian ini adalah metode deskriptif statistik. Sampel dalam
penelitian ini sebanyak 68 responden. Pengumpulan datanya menggunakan kuesioner.
Pengolahan data meliputi scoring, editing, tabulasi dan proses input data ke
komputer. Analisis data menggunakan analisis deskriptif dan analisis kualitatif.
Berdasarkan hasil pembahasan yang diuraikan, disimpulkan persepsi harga
berpengaruh positif signifikan terhadap keputusan pembelian, promosi berpengaruh
positif signifikan terhadap keputusan pembelian, pilihan warna berpengaruh positif
signifikan terhadap keputusan pembelian, serta ciri/keistimewaan berpengaruh positif
signifikan terhadap keputusan pembelian sepeda motor merek Scoopy pada Zirang
Honda Kudus.
Kata kunci : persepsi harga, promosi, pilihan warna, ciri/keistimewaan dan
keputusan pembelian.
ABSTRACT
Influence the perception rates, promotions, color options, and/Privilege
Against the decision of Purchasing a motorcycle Brand Scoopy
vi
On The Zirang Honda Kudus
By : Hariyanto
This research aims to examine the perception of price, promotion, color
options, and/privilege against the decision of the purchase of motorcycles Honda
Scoopy on Brand Zirang Kudus well in partial or double. The methods used in this
research is descriptive statistical methods. The sample in this research as much as 68
respondents. The collection of data using questionnaires. Data processing includes
scoring, editing, tabulating and process the input data to a computer. Data analysis
using descriptive analysis and qualitative analysis. Based on the results of the
discussion are outlined, summed up the perception of a positive significant effect
against the price of purchasing decisions, the promotion of positive effect
significantly to purchasing decisions, the choice of the color positive effect
significantly to purchasing decisions, as well as the positive effect of the
perks/characteristics significantly to purchase decisions brands motorcycle Scoopy
on a Honda Zirang Kudus.
Keywords : Perception of price, promotion, choice of colors, the
characteristics/privileges and purchasing decisions.
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